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PAR MANI

studéju doktorantura LU SZF,

ceru kadreiz uzrakstit darbu

«Personas integritate digitalaja vide»,
stradaju LRKB IC,

pasniedzu lekcijas & seminarus

LU SZF un BA «Turiba»:

«IT sabiedriskajas attiecibas»
«Digitala kultura un socialie mediji»



Musdienu realitate : paaudzes un digitala plaisa
Korporativa komunikacija socialajos medijos
Digitalas komunikacijas tendences



KAS IR MUSDIENAS?




Kapec runat par paaudzem?

Paaudze ir individu
grupa, kurus ietekmeéjus
tie pasi notikumi viena
laika intervala



CATEGORY

Social markers

Iconic cars

lconic toys

Music devices

Leadership
style

Ideal leader
Learning style
Influence/advice

Marketing

mccrindle

We prefer

Born
Age

World War ll

i

Model T Ford

L ] 5]
Roller skates

O

Record player

°

Controlling
Commander
Formal
Officials

Print (traditional)

proper English
if you please

BABY BOOMERS

Be cool

Peace Groow

Way out

Vi
Born

Age

Moon landing

Ford Mustang

Frisbee

Audio cassette

A

Directing
Thinker
Structured
Experts

Broadcast (mass)

T 1800 TREMDS (1800 873 637)
E info@mecerindle.com.au
W mecerindla.com.ou

GENERATION X

Dude Ace
Rad As if
Wicked

Born
Agea

Stock market crash

Holden Commodore

Rubix cube

Walkman

Coordinating
Doer
Participative
Practitioners

Direct (targeted)

00

GENERATION Y

Bling Funly
Doh  Foshizz
Whassup?
Born
Age
September 1

Toyota Prius

BMX bike

iPod

@

Guiding
Supporter
Interactive

Peers

Online (linked)

facebook.com/
micecrindleresearch

twitter.com
mcerindlersrch

GENERATION Z

ik Legit
B
|

GFC

Squad Totes
Whateus

Tesla Model 5

ppr—

Folding scooter

Spotify

o.;__.,/ N

Empowering

Collaborator
Multi-modal
Forums
Digital {social)
linkedin.com/cormparny

meccrindle-ressarch

youtube.com/
meccrindlerassarch

GEN ALPHA

Lit Fam
Hundo Yas
RN Lel

. ‘ Born
Age

Trump / Brexit

Autonomous cars

& Q

Fidget spinner

Smart speakers

-

I

Inspiring
Co-creator
Virtual
Robo-advice
In situ (real-time)

slideshare.com,
rmccrindleraseanch

@ blog.meccrindle.com.au




< LATVIUAS

DA PAAUDZU

« ANATOMIJA

1937 1957 1967 1977 1987 1994
IZDZIVOTAJI KOLEKTIVISTI BOHEMISTI PI'\RMAINU DIGITALIE

BERNI BERNI

" e . PARMAINU  DIGITALAIS
IZDZIVOTAJS KOLEKTIVISTS BOHEMISTS S ERNG ek




Kara un

péckara «AtkuSna» «Stagnacijas»
paaudze paaudze paaudze
Dzimusi Dzimusi Dzimusi
lidz 1941.g.- 1957.g.-
1941.g. 1956.8. 1972.g.

NACIONALAIS

Avots: piekorigéts Arna ATTISTIBAS

Kaktina (SKDS) dalijums

PLANS 2020 L/—;’\I_/

«Parbaves»
paaudze

Dzimusi
1972.g.-
1979.g.

s

Neatkaribas
paaudze

Dzimusi
1980.8.-
1991.g.

EIROPAS SAVIENIBA
Eiropas Socidlais
fonds

IEGULDIJUMS TAVA NAKOTNE

=n

Vaists administracias skola

Digitala un bezrobezu
paaudze

Dzimusi
kops
1992.gada




~760 tukstosi profili (15 gadigie un vecaki) ~900 tukstosi

Aktiva Facebook lietotaja profils Latvija Pilsonu profils, kas aiziet uz velesanam

"Atkusna" Stagnacijas” paaudze Neatkaribas paaudze
paaudze un
vecaki

"Atkusna” paaudze un vecaki .Parbives” Neatkaribas
paaudze paaudze

Digitala un bezrobezu paaudze

JParbives”
paaudze

Digitala un bezrobezu paaudze

Avots: K.Klausa sagrupéti dati no Kantar

TNS Latvia Digital (Pavasaris 2018) un SKDS i '
o NACIONALAIS '+, | EIROPAS savIENTBA =
¥ Al"sllus - - Socidlais ="

Vizualizacija: m RESE PLANS 2020 % ’ ‘ees” | fonas

IEGULDIJUMS TAVA NAKOTNE




- Tas ir domasanas klidas?

Samazinas. Skan fraze- mums-mff’*::'l -:i;‘i"ie Zidall;ll musu vidu

D1
Zanda Rubene: Dig
ir isteniba



GENERATION Z

Born mid 1990's to current 2000’'s, these digital
natives have never lived a life without internet. By
2020, they'll have 40% of the purchasing power.

Gen Zers take They trust
8 seconds to influencers because
decide whether their lives are
content is worth relatable. 63% of
their time and if Gen Z prefer to see
it benefits them. real people in ads.
e 0.0 0

60% want to They are likely to
positively impact give feedback or
the future of the reviews online. 44%
world and showed interest
participate in in contributing ideas

social activism.

to brands.

an

Uses up to five

devices at a time
Appreciates free and.checks social
shipping and delivery, media a‘bout 100
special discounts, and times aday.
aflexible return policy. o

rreea Lok
. If experience is D D
.o B positive, 89% will =
= promote the brand.
=\ Gen Z prioritizes speed
and convenience.

Sources: Forbes, Vision Critical, Fast Company,
MNI, Mattersight, Ernst & Young E GENCYSPARKS
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Digitala plaisa: tehnologijas ir, tacu neprotam tas

efektivi izmantot

darbinatajam

diena jauno i
H H _-— [ J— rasm H L .
digitalajas tehnologijas. Prasmiu apguvei, sevisk

Functional Creativity

skills
thinking
E-safety EE
evaluation
Digital
Literacy yroet
Effective & social
Communication understanding

Ablly

to find & Collaboration
select

information



KAS IR MUSDIENAS?




’ LEAN ‘ ‘ MOVE ’
1.0 BACK 2.0 FORWARD

3.0 ’

JUMP ‘
IN

SELF ENTERTAINMENT SELF PUBLISHING

DOWNLOAD UPLOAD

SELF CREATION

IMMERSION



trendne THE WEB EXPANSION

wasvians avessneraes | FROM WEB OF THINGS TO WEB OF THOUGHTS
BUSINESS
Collective
& Intelligence
E Artificial Brain /

Wave ENTERTAINMENT

AV Implant

Active Contact

2020



ka atpazit ‘

o

ka atpazit - Google meklésana
ka atpazit insultu
an
ka atpazit viltus zinas
ka atpazit mazula kustibas

ka atpazit dzintaru

o o o o o P

ka atpazit alksni

https://www.youtube.com/watch?v=gLol9hAX9dw



https://www.youtube.com/watch?v=gLoI9hAX9dw

ko (pasvaldibam) nozime but labam
komunikatoram digitalaja vide?



ko (pasvaldibam) nozime but labam
komunikatoram digitalaja vide?

Radit saturu, kas ir pietiekami
moderns un kodoligs

Radit saturu, kas ir saprotams

Radit saturu, kas ir kvalitativs
un uzticams

Radit saturu, kas atvieglo ikdienu



