WELCOME TO CHESTER AND CHESHIRE

AR W < Dl R e

SUITAN Y et !qn I
. ARARAA NN . & o NN A ARRDN

(@ Discover
Chester™ Cheshire
classical | contemporary | city Good for body and soul

www.Vvisitchester.com
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http://www.visitchester.com/
http://www.visitcheshire.com/

Introduction

Chester

@%8 Marketing

Cheshire



EASY ACCESS

CHESTER IS WELL CONNECTED BY ROAD, RAIL AND AIR WITH LIVERPOOL AND
MANCHESTER AIRPORT ONLY 20 AND 40 MILES AWAY.
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GETTING HERE

CHESTER IS THE PERFECT BASE FOR A VISIT TO THE NORTH OF ENGLAND. LESS THAN ONE HOUR FROM
MANCHESTER AND LIVERPOOL AIRPORTS. YOU CAN CONNECT TO LONDON IN AROUND TWO HOURS.
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What we know

Tourism Spend in England 2014 (£bn) S[pEne 1 0E el

West equates to
£9bn

Spend in Cheshire
equates to £2.47bn

B Domestic Overnight
Domestic Day Trips

= Inbound
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What we know
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What we know
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What we Know

Audience Interest:

* London

 Midlands /

Birmingham

e Yorkshire / Leeds
Average stay — 2 nights
Primary Audience —
Families and Couples
Hotels main stay
Online channels main
channel for information
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VisitEngland @&

How satisfied are visitors to Cheshire?

Overall e tikelihood to
Cheshire

Performance ChSGSS(Q)ire 69% Revisit
85% 77%

excellent/ () definitely/
very good probably

86% 64% much/
definitely/ ~"~htly

roba : 2 Cheshire -
P Cheshire 66%

Likelihood to 88% Competitive

Recommend _ Advantage
Cheshire

93

- England Bl Cheshire

Source: VisitEngland Brand & Satisfaction Tracker
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Northumberland

Lake District

In comparison to the rest of
England...
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Activities undertaken on Domestic
Holidays in the Past Year

Sightseeing in a town/city
Eating/drinking locally produced food/drink 24%
Sightseeing/exploring the countryside 23%
Sightseeing/exploring at the coast 22%
Going to visitor attractions etc 19%
Visiting historic buildings etc 18%
Visiting parks/gardens 17%
Visiting museums/art galleries 16%

General

Long walks/hikes/rambles 16%

Visiting a cathedral/church etc
Visiting zoos/aquariums etc
Attending special personal/family events
Watching wildlife/bird watching
Attending the theatre

Attending live music/other festival etc
Attending a live sporting event
Visited location of TV series etc
Cycling/Mountainbiking

Fishing

Watersports

Golf

11%
10%
9%
8%
8%
7%
5%
4%
4%
2%
2%
2%

Events
&

Specifig
Interests
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Heritage activities are often part of the trip — but for
the domestic visitor, not the main reason for visiting

Did the activity motivate the holiday trip?

Attending special personal events
Attending live music/other festival etc
Attending live sporting event
Watersports

Attending the theatre

Fishing

Played golf

Visited location of TV series etc
Cycling/Mountainbiking

Going to visitor attractions etc
Visiting zoos/aquariums etc
Sightseeing/exploring at the coast
Watching wildlife/bird watching
Sightseeing in a town/city
Sightseeing/exploring the countryside
Long walks/hikes/rambles
Eating/drinking locally produced food/drink
Visiting historic buildings etc

Visiting museums/art galleries
Visiting parks/gardens

Visiting a cathedral/church etc

0% 20% 40% 60% 80% 100%
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HISTORIC CITY

TAKE A STEP BACK IN TIME. VIEW THE ‘ , - ‘
STUNNING ARCHITECTURE, LEARN h . T L Vi
MORE ABOUT ROMAN BRITAIN AND : i) "lnl n 4
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ARCHITECTURE

FROM STATELY HOMES TO INDUSTRIAL HERITAGE AND ROMAN REMAINS.
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CHESTER CATHEDRAL

OUR STUNNING CATHEDRAL HAS 1,000 YEARS OF HISTORY AND
THE BEST VIEWS OF THE CITY.
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THE RIVER DEE

ENJOY LEISURELY WALKS ALONG THE RIVER, TRY ROWING OR EXPLORE THE CITY
WITH A CANAL BOAT CRUISE
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SHOPPING

CHESHIRE IS HOME TO DESIGNER NAMES, HIGH STREET BRANDS AND INDEPENDENT
BOUTIQUES. WITH OUR UNIQUE MEDIEVAL SHOPPING GALLERIES, “THE ROWS”, YOU ARE
SURE TO FIND SOMETHING SPECIAL. DON’T MISS CHESHIRE OAKS, THE LARGEST DESIGNER

OUTLET IN EUROPE
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SLEEPING

FROM FIVE STAR LUXURY TO COOL BOUTIQUE HOTELS AND COSY COUNTRY GUEST HOUSES.
WHEREVER YOU STAY, OUR WELCOME WILL MAKE YOU FEEL AT HOME .
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BOUTIQUE HOTELS

CHESHIRE BOASTS SOME OF THE FINEST BOUTIQUE HOTELS IN THE COUNTRY INCLUDING THE
SUNDAY TIMES NUMBER 1 CITY IN THE UK.

Edgar House ABode Chester Roomzzz

Q .Marketlng

Cheshire



EATING

WE HAVE MICHELIN STAR RESTAURANTS, QUIRKY BARS AND TRADITIONAL ENGLISH PUBS
SERVING LOCAL ALE.

DON’T MISS AFTERNOON TEA, A UNIQUELY ENGLISH EXPERIENCE.
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SPORT

CHESHIRE IS HOME TO MANY FINE GOLF COURSES AND THE UK'S OLDEST RACECOURSE (EST.1539).
JOIN US FOR THE HORSERACING OR VISIT ONE OF THE FOUR PREMIERSHIP FOOTBALL CLUBS THAT CAN

BE REACHED IN LESS THAN AN HOUR FROM CHESTER.
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GARDENS

20 GLORIOUS FORMAL GARDENS DISPLAYING THE VERY BEST OF THE UK’S HORTICULTURAL TALENT.
THERE IS NOTHING MORE RELAXING THAN SPENDING TIME IN AN ENGLISH COUNTRY GARDEN.

‘4&“ 'N-t \

Ness Botanic Gardens Dorothy Clive Garden

® OMa"@“’WHY NOT HAVE A PRIVATE TOUR WITH THE HEAD GARDENER?***
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CHESTER 200

THE UK’S NUMBER ONE ZOO AND LEADING ANIMAL CONSERVATION CHARITY. WITH OVER
12,000 ANIMALS AND AWARD WINNING GARDENS, CHESTER ZOO WILL OFFER YOU A FULL DAY
OF EXOTIC ADVENTURE AND EVERY PENNY YOU SPEND WILL HELP TO PROTECT WILDLIFE IN

THE UK AND ALL OVER THE WORLD
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WILDLIFE AND NATIONAL PARKS

DISCOVER THE GREAT OUTDOORS BY EXPLORING THE PEAK DISTRICT NATIONAL PARKS AND LOCAL

WILDLIFE. YOU ARE ONLY A SHORT DISTANCE FROM THE NORTH WALES COAST AND THE FAMOUS
LAKE DISTRICT NATIONAL PARK.
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COMING SOON: STORYHOUSE

WE ARE TRANSFORMING A 1930S ART DECO CINEMA TO BECOME A VIBRANT NEW CULTURAL CENTRE WITH
THEATRE, CINEMA AND LIBRARY
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Approach

Partnerships

Collaborations

Packaging

e Visit England, Visit Britain, UKTI

e Cheshire and Warrington LEP

* Manchester Airport, Liverpool Airport, Cruise Terminal and Virgin Trains
® Regional DMOs and Heritage Cities

eWork with heritage assets across Cheshire:
eNational Trust
eCanal and River Trust
eEnglish Heritage
eHistoric England
eHLF and Arts Council to identify funding sources

e UK Inbound and ETOA for travel trade and group operators
e Coach operators
e Cruise excursions
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